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Why Ranking?

Association of International Business Schools carries out EMBA / MBA rankings which vary from magazine sources and the research used to compile the statistics. Our purpose is to inform your thinking enabling intelligent strategic decision making. Choosing the right school is not a straight forward process for the stakeholders. All the top schools market their programmes aggressively. However, you must look beyond the glossy brochures and MBA champagne cocktail presentations. 
The first thing that must be noted is that all Rankings in the media are subjective. All rankings are weighted to different criteria and are carried out by different methods. 

AIBS rankings are highly selective. Only business schools with a strong international orientation and a high reputation are eligible. The rankings are mostly global in their scope.

Methodology for the Selection of the best 1000 Business Schools in the world

The Process

· The Database is collected taking the existing rankings as benchmarks by various prestigious ranking associations based on that we have taken into account those colleges which are already ranked.
· The educational environment in the country (established, among other things, according to the number of secondary education academic institutions in the country, as well as a historical importance of the national educational tradition).

· Identification of parameters to be evaluated and verification through brainstorming by the research team. 

· Questionnaire is administered to top Business Organizations and B-Schools that are leaders in their respective areas. 

· The in-house research team also collects other secondary data form reliable and known sources. 

· Primary and Secondary data is selectively filtered and compiled. 

· Our in-house team analyzes the compiled data on our performance metrics. 

1. ACCREDIATIONS AND RECOGNITIONS:

· The accreditations obtained by the schools (AACSB, EQUIS, AMBA, State Qualification, etc.); 

· The main classifications (Financial Times, Shanghai Jiao Tong, Business Week, Asiaweek, Wall Street Journal, America Savings, THES, SMBG, etc.); 

· Participation in International Academic Associations (EFMD, CLADEA, CEEMAN, EMBA, AAPBS, etc.); 

· The network of partners of Deans and Business Schools at the International and Domestic Levels; 

· Reputed studies and sites in the world of education and universities.  
2. INTELLECTUAL CAPITAL AND STUDENTS RESEARCH:
It's not just the size of the first pay check or the talent of the graduates that also counts. It's also the quality of the scholarship and the ability to influence thinking in the business world at large that sets the top B-schools apart. It's difficult to quantify. 
To measure the intellectual capital, we poll a number of B-School Deans and Academic Program Directors to determine the Scholarly and Professional Journals that have the biggest impact. 
3. FACULTY RESEARCH
Research, in its cumulative impact, aims at testing and modifying wherever necessary, existing theories (which have much too often grown out of the western context) and in the process, promotes the development of theoretical perspectives which might be more relevant to the Indian context. 

The faculty parameter will judge the quality of the teachers. The high number of research papers written by them, and the continual consultancy assignments they take up is but a small indication of the desire of the faculty to excel. 

Is there an interventionist approach that would help influence practice is a major objective.

Faculty is encouraged to strengthen research efforts through a joint 'community' effort that also involves students or not which results in teamwork and that makes for shared learning and helps foster interdisciplinary co-operation.
4. PLACEMENT
This is an important indicator but the reportage is very suspect. The mean and median salaries hide more than what they reveal. What is required is a quartile-based average salary, so that the distribution of the cohort in terms of their earning potential could be identified.

5. INDUSTRY INTERFACE-SEMINARS AND CONFERENCES
Intensive Interaction and availability of Corporate Resource Centre which acts as an interface between the students, faculty, and the corporate world to initiate continuous interaction with the industry, sharing the industry experiences, understanding industry needs and providing the required support to the corporate world. Organizing various Seminars and Conferences at National and International level is too given due weightage.
6. INFRASTRUCTURE
While colleges do agree the mere presence of a resource does not mean it is used, the usage statistics are not maintained. But they all agree that is the way to go, with some correlation to academic productivity. Availability of prerequisites to facilitate and effectively deliver world class education and additional hygienic factors made available to the students and staff influences ranking.
7. ALUMNI

To nurture an alumni community where each and every member feels connected with the alma mater and with each member of the B-School family. The B-School should be ensuring that their alumni feel a sense of belonging to the alma mater ,ensuring that the alumni community is well connected ,establishing and sustaining a link between the alumni and the current students, creating a culture of participation so that students outside the team can also contribute to its objectives .

8. MANAGEMENT DEVELOPMENT PROGRAMS AND CONSULTANCY: 
The driving force of any B-school is a team of distinguished faculty who has extensive experience and expertise in diverse fields. Over the years there should be an endeavor to design and implement policies, systems and processes in functional and cross-functional areas of business which are recognized by the industry (private and public), Government (Central and State) and NGOs as an institution, and provides quality services to its clients. 

The B-school should have the distinction of providing high quality, cost-effective and timely services to its clients and be contemporary through continuous research, adapting to change and developing innovative strategies to facilitate the process of managing the dynamic business environment. At the same time being able to add value by bringing a strong interdisciplinary approach to consulting is critical. 
An important aspect of the consultancy activities is that whether they also undertake projects that are socially relevant. 
9.     GLOBAL EXPOSURE
International exposure is the key to cross-culture success in the era of globalization. From cultural awareness and foreign language proficiency to understanding the world marketplace, this international exposure is built into the system through: 

· Initiatives taken for various programmes, such as the International Student Exchange Programme for the PGP students, give an opportunity to study for two terms at other leading business schools or partnerships with leading schools from the global Education hubs for exchange programmes. Visiting students add to the diversity and peer learning experience on campus. 
· The number of faculties who have experience in some of the leading business schools or the industry. How many research scholars from around the world visit the B-school on long-term sabbaticals adds weightage to this parameter. 

· International conferences and workshops that draw thought leaders from the global business community, policy makers and academia. 

10. STUDENT DEVELOPMENT

The institute should be giving emphasis not only on making students academically brilliant, but true leaders and team players, thus preparing them for the real life corporate world.

11. FINANCIAL VIABILITY
The Institutions’ growth structure and financial model to support projected growth, financial viability and sustenance capacity, financial statements and trend analysis and the foundation form a part of our study. 
12. GOVERNMENT AIDED PROJECTS
It is rewarding for an Institution to receive support and confidence from the domestic government or World Bodies like UN, WHO etcetera to conceptualize develop and/or implement requirement based research which will benefit the society at large. A reflection of faith, this kind of research may require huge investments and resources which are extended by the government. It is positive for an Institutions’ credibility to have received such grants for conducting research and will influence the ranking process for the Institution too.  
DETAILED PARAMETERS

         I.     BRAND VALUE AND MARKET POSITIONING
	· Director's background and years of experience 

	· Year of establishment 

	· Whether part of any corporate, engineering college, university 

	· Expansion to other cities and  overseas  location 

	· Connectivity to overseas Universities 

	· Placement performance percentage 

	· Batch performance 

	· Exchange students, faculty facilitation 

	· Corporate participation 

	· Summer placement 

	· Gross revenue 

	· Gross expenditure 

	· Alumni activity 

	· Alumni support 

	· Visit of management gurus 

	· Industry sponsorship 

	· Visits of CEO 

	· Senior level programmes 

	· Placement facilitation 

	· Faculty participation in consultancy 

	· Faculty on corporate boards 


II. INTELLECTUAL CAPITAL

	· Details of Flagship PGDM/MBA programme 

	· Evening programme 

	· Executive MBA programme 

	· PG diploma course 

	· Distance learning programmes 

	· e-learning programme 

	· Professional PG courses 

	· Courses with  foreign tie up 

	· PhD/fellow programme 

	· IT  orientation in MBA/PGDM 

	· Centres of Excellence 

	· Entrepreneurship  and incubation initiative 

	· Visiting / Adjunct faculty / Practicing Managers 

	· International faculty number of courses taught 

	· Titles of the book 

	· Papers / journals 

	· No of Indian articles  

	· No of cases developed  

	· Faculty development budget 

	· International conferences attended by faculty 

	· International teaching assignments / exchange faculty 

	· Admission test used 

	· Cut off scores for latest admissions 

	· Application and admission track record 

	· Fee structure   

	· Curriculum revision 

	· Corporate participation 

	· Pedagogy of PGDBM/MBA 

	· Pedagogy 


III. LEARNING AMBIENCE

	· Infrastructure

	· Connectivity speed and ease

	· Access to computing  and learning resources

	· Seminar halls, amphitheater

	· Hostel within campus

	· Faculty resident in campus

	· Campus size

	· Details of other facilities

	· Details of major infrastructure additions

	· Access to campus

	· Library information


IV. GROWTH 
	· Faculty numbers 

	· Ratio of industry background to total  faculty 

	· Growth in number of papers published 

	· Growth in total seminars attended by faculty 

	· Growth in faculty development  budget 

	· Increase in batch strength 

	· Growth in admission applications 

	· IT and library investments 

	· Growth in median placement salary 

	· Growth in international placement salaries (maximum 

	· Growth in total income 

	· Growth in expenditure 
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